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OH, HEY!

m Quinn Tempest.

- Digital Marketing Strateqist
- Graphic Designer
- Speaker

- Urbanista in Phoenix

. (@quinn.tempest
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THE POWER

OF STORIES



million

daily Story users




INSTA STORIES TAKES OVER SNAPCHAT

50

2015 2016 2017 @quinn.tempest
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"Instagram Stories
are the fastest
growing tech product
in history of
the world."

-Matt Holman, Instagram



1/3

of the most
viewed Stories

come from
b1z accounts

20%

of Stories

get a direct
message reply

I'm curious...

Do you spend more time
viewing content on Stories or
the regular Feed?
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AN

DICTIONARY

TOP DEFINITION W f >

do it for the gram ¢

Do it for the gram means you do things in your life so you can take pictures and
show off on instagram for example you buy jordans or other expensive things just
to post on Instagram look for likes

Man Im finna hit the mall and take pictures for the gram yall know | do it for the
gram

by Seezy Dinero April 09, 2016
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fox

Why are fancy bathrooms all over Instagram?

Hotels and restaurants are hoping you'll take a selfie in one of their novelty bathrooms.
By Chavie Lieber | @ChavieLieber | Chavie.Lieber@Vox.com | Jan 3, 2019, 8:00am EST

a quinn.te...
al Tucson, Arizona
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" theegghouse « Follow
Shanghai, China

CULTURE DESK |avatoryphx 08500 5009 % 64

LaVa tOl‘y P h X 00008 ' f’l..":f‘rj—//("/’f L theegghouse Friday mood - Pulling
o T S through! PC: @jwh_beanieman
oose eess il

By Sophie Haigney september 16,2018

#theegghouse #egghousenyc
#egghouseshanghai #egghousenewyork
#egghouse #ellistheegg #instalationart
#exhibition #popup #experienceart
#experience #eggart #eggartist #loveegg
#photooftheday #ins #instaegg
#instagram #instagood #instalike
#instamood #instaart #instalikes
#instadaily

View all 12 comments

rainakat Please come to San
Fransisco! We're a big spot for these
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1)y Liked by erinsummer_ and
1,093 others

DECEMBER 21, 2018

Add a comment...
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uribe Love it Prima & Qo

a Yes, all the colors! Q
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TRAVEL
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PHOTOGRAPH BY ALEX E. MANUEL, GETTY IMAGES, NATIONAL GEOGRAPHIC ' o TS o O

PHOTOGRAPH BY THOMAS TRUTSCHEL, GETTY IMAGES, NATIONAL GEOGRAPHIC



407+

of Millennials

ages 18-33

consider "Instagramability”
when choosing destinations



@ chrisburkard 1 4 °/

Increase in tourism

to the Lake Wanaka region

“ Liked by delightinthedesert and 47,440 others f.t : 1 .t :
chrisburkard It's amazing where your feet can take a er ].mp emen ].ng an

you.
@lakewanakanz @airnz

Instagram strateqgy

April 19, 2015




TRAVEL

See Vienna. Not #Vienna See Vienna. Not #Vienna See Vienna. Not #Vienna
Enjoy the city behind your pics! Moy the City Denind your pics Enjoy the city behind your pics!

VIENNA VIENNA VIENNA

NOW @ FOREVER NOW @€ FOREVER
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INSTAGRAM MARKETING IS...

An interactive experience of your brand

that is creatively presented

and strategically planned in order to

with your audience.
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feed vs. stories...

WHAT'S THE

DIFFERENCE?
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973 8,926 937

Posts Followers Following

Quinn Tempest
Entrepreneur
(7 Colorful Phoenix urbanista §,
- Founder of #CreateYourPurposesSM

Introduce people to
£ 1 help entrepreneurial humans build purposeful
or share updates on e
your brand In a
curated manner

| Tip Tuesday Purpose Quiz Insta Apps Speaking Insta |

Source: |n$tag ram - L ' SRR 4 == (UL [UUR IVCAS UUL INIU
. | M O s THE WORLD BEFORE THEY
ARE “READY.”
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11! T-Mobile Wi-Fi © 5:20 PM 7 71% )

“D) quinn.tempest v = T
528 profile visits in the last 7 days S o R I E S

865 7948 1,284

posts followers following

Promotions
Quinn < Tempest

Engage your audience
& cobort K urbaniste more deeply th rough

M designer + digital strategist
| help entrepreneurs uncover their

Ymiwoms real-time, authentic

bit.ly/connie-solera-interview

O O @ content

laries Instain 2019 Purpose My Tools My

Email

n Q O
- Source: Instagram
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"Easier to navigate through Stories vs. feeds.”

"It feels more personal and | love seeing
behind-the-scenes."

"Quick visual hits vs. long reading of captions.”

"Seems more timely and less algorithmy."
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'FEED [ vs. ll STORIES

Timeless In-the-moment
Evergreen Authentic
Curated for Highly engaging

discovery Interactive
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so, tell us...

WHAT SHOULD

WE POST?




And they turn to Instagram because it’

ENCOURAGES THEM TO FANTASIZE 96%
ABOUT VISITING EXCITING PLACES

EXPOSES THEM TO DIFFERENT CULTURES Q5%

PROVIDES AN OPPORTUNITY TO 9400
REJUVENATE AND RECHARGE




Travel respondents from our survey
use Instagram to travel like a local

find things to do on Instagram
when traveling to a new place

61%




Open new worlds

|nspire through sharing experiences of real life elsewhere

Travel like a local, live like a traveler

Give people an authentic glimpse into your destination

Learn stories all through the journey

Use storytelling before, during, and after their travels
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WHAT DO YOUR
VISITORS
CARE ABOUT?

Il B = B B = = =N BN N BN BN

WHAT DOES

YOUR
WHAT MAKES
DESTINATION YOU

STAND FOR? UNIQUE?
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COMMON STORY TOPICS

User-generated content "Day in the life”’
Giveaways | contests Team proﬁles

Category highlights

Behind-the-scenes
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TACTICAL TIPS
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BUILD A NARRATIVE

VER SEGMENTS
DURANGO

COLORADDO

- -
"

VISIT

T e Ta L S >
- @exploreparkcounty here,
| taking over!




+ 443

Interactions

Replies

Discovery

Impressions

Navigation

443

545

463

@quinn.tempest

UNDERSTAND YOUR
ANALYTICS
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HELLO &

We wan o ge o kno

you better’
Te us what you ink so
@ can share more conten
that you like 1in the

Maine

@quinn.tempest

TO CREATE

ENGAGEMENT
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In Michigan, we love
the Great Lakes.
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LET YOUR STORIES

BE DISCOVERED
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Why do you love visiting
New York State?

USER-GENERATED

CONTENT

wro: @ITSUHAR. ="
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PraAna

TAP INTO

INFLUENCERS




2,171 149K 771

Posts Followers Following

Visit Arizona
Park

The Arizona Office of Tourism's official account. Tag
#VisitArizona to share your Arizona photos with us.
L

www.visitarizona.com

Followed by briemcg, cactusland_life and 50 others

Weekend In Wellness Adventure Heritage Culir

i i 0LD TOMBSTONE

WESTERN TOWN

@quinn.tempest

CREATE A
HIGHLIGHT STRATEGY

ARIZONA

GRAND CANYON STATE
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BUILD-IN
PREDICTABILITY

Ask a local!

Lt il N E L AND

IKOOTENAY LAKE
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Later’

(-
e
locaimogtos

feday < > Dec 31, 2018 - Jan 6, 201! | Stories
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12
BRIDGE YOUR

FOLLOWERS

OFF THE GRAM
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"Instagram Stories
are the fastest
growing tech product
in history of
the world."

-Matt Holman, Instagram
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WHAT DOES
YOUR AUDIENCE
CARE ABOUT?

Il B = B B = = =N BN N BN BN

WHAT DOES
YOUR BRAND WHAT MAKES

STAND FOR? YOU
UNIQUE?
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INSTAGRAM MARKETING IS...

An interactive experience of your brand

that is creatively presented

and strategically planned in order to

with your audience.



