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OH, HEY!

m Quinn Tempest.

- Digital Marketing Strateqist
- Graphic Designer
- Speaker

- Urbanista in Phoenix

YW @quinntempest . (@quinn.tempest
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THE POWER

OF STORIES



million

daily Story users




INSTA STORIES TAKES OVER SNAPCHAT

50

2015 2016 2017 @quinn.tempest



1/3

of the most
viewed Stories

come from
b1z accounts

20%

of Stories

get a direct
message reply

I'm curious...

Do you spend more time
viewing content on Stories or

the regular Feed?
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MORE THAN

A PLATFORM



@quinn.tempest

AN

DICTIONARY

TOP DEFINITION W f >

do it for the gram ¢

Do it for the gram means you do things in your life so you can take pictures and
show off on instagram for example you buy jordans or other expensive things just
to post on Instagram look for likes

Man Im finna hit the mall and take pictures for the gram yall know | do it for the
gram

by Seezy Dinero April 09, 2016

(|95 ) @




@quinn.tempest

fox

Why are fancy bathrooms all over Instagram?

Hotels and restaurants are hoping you'll take a selfie in one of their novelty bathrooms.
By Chavie Lieber | @ChavieLieber | Chavie.Lieber@Vox.com | Jan 3, 2019, 8:00am EST
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al Tucson, Arizona

f Y ([ sHare
Q). <

p =<\ 107 e b
@ Y HO0SLe o ©190S0BE
=i L]
) L ; S AENEn
@ h IEEEF™

A | l.!‘.' et ‘
7 gi== | @ .: .!‘i v D

== IHED ~ &

1
]
RN S T
N lilllfeﬂ TR

| EEEGCim

N\ & S
'\’(:f,‘;-’ .\ciﬂ o .@
PEAA LOR0)

View More on Instagram

© Q N

iln.com...




@quinn.tempest
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" theegghouse « Follow
Shanghai, China

CULTURE DESK |avatoryphx 08500 5009 % 64

LaVa tOl‘y P h X 00008 ' f’l..":f‘rj—//("/’f L theegghouse Friday mood - Pulling
o T S through! PC: @jwh_beanieman
oose eess il

By Sophie Haigney september 16,2018

#theegghouse #egghousenyc
#egghouseshanghai #egghousenewyork
#egghouse #ellistheegg #instalationart
#exhibition #popup #experienceart
#experience #eggart #eggartist #loveegg
#photooftheday #ins #instaegg
#instagram #instagood #instalike
#instamood #instaart #instalikes
#instadaily

View all 12 comments

rainakat Please come to San
Fransisco! We're a big spot for these
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1)y Liked by erinsummer_ and
1,093 others

DECEMBER 21, 2018

Add a comment...
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@quinn.tempest

INSTAGRAM MARKETING IS...

An interactive experience of your brand

that is creatively presented

and strategically planned in order to

with your audience.
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feed vs. stories...

WHAT'S THE

DIFFERENCE?




@quinn.tempest

838 7927 1,227

posts followers following

| Quinn < Tempest
Entrepreneur
§, colorful PHX urbanista

| M coach + designer + strategist

Introduce people to

or share updateson | gz
your brand in a
curated manner

Source: Instagram




@quinn.tempest

u0 T-Mobile Wi-Fi & 5:20 PM 7 71% . |

'fD quinn.tempest v :_0 T E
528 profile visits in the last 7 days R I

865 7948 1,284

pPOSts followers following

Promotions

Engage your audience
S more deeply through
real-time, authentic

content

Quinn <~ Tempest

purpose + bring it to life online
& ep. 2 w/ Connie
bit.ly/connie-solera-interview

_|_

IGTV Highlight Boundaries Instain Z

Email

@ O\ C? Source: Instagram



@quinn.tempest

"Easier to navigate through Stories vs. feeds."

"It feels more personal and | love seeing behind-the-scenes.’

"Quick visual hits vs. long reading of captions.’

"Seems more timely and less algorithmy."



@quinn.tempest

Y & BEIE

Timeless In-the-moment
Evergreen Authentic
Curated for Highly engaging

discovery
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so, tell us...

WHAT SHOULD

WE POST?
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WHAT DOES
YOUR AUDIENCE
CARE ABOUT?

Il B = B B = = =N BN N BN BN

WHAT DOES
YOUR BRAND WHAT MAKES

STAND FOR? YOU
UNIQUE?




@quinn.tempest

We reinterpret textile heritage into prints that tell
stories of where and why they are made.

Today we visited our |
ikat partners in Pochampally 4

And got up close and personal §
with our fabrics-in-production ®.
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ENTERTAIN

D GIIS GIND GIND GEND GIND GED DD GEND GIED GEED D EED oD D oD aEmb aames .

X

Hopper is made up of hundreds of smart, creative, and
inspired humans working to fundamentally change
how the world books travel.
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EDUCATE

!l T-Mobile Wi-Fi & 5:20 PM 7 71% mm )

'@ quinn.tempest v =

| help small biz owners and entrepreneurs bring
their unique purpose to life online.

528 profil

865 7948 1,284

Promotions

Edit Profile

Quinn Tempest

§, colorful PHX urbanista
4 designer + digital strategist
| help entrepreneurs uncover their
purpose + bring it to life online
| L

< ep. 2 w/ Connie
bit.ly/connie-solera-interview
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@quinn.tempest

COMMON STORY TOPICS

Giveaways | contests

"Day in the life” Event recaps / capture
Team profiles Blog repurposing

Company announcements

Customer feedback

Product or

service highlights

How to’s + lessons

Takeovers
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10
INSTA STORY

TACTICAL TIPS
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@ prana- 9h

T
— A few tips on how to eat
well while travelmg...
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MASTER THE ART OF

VERTICAL STORYTELLING

x ’\“N\ -

O] Send message 3! V




+ 443

Interactions

Replies

Discovery

Impressions

Navigation

443

545

463

@quinn.tempest

UNDERSTAND YOUR
ANALYTICS
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Insta Story Tools

fold

Canv

©

-' - VISUAL STRATEGY




I'm curious...

Do you spend more time
viewing content on Stories or
the regular Feed?

STORES |
5% ? %

@quinn.tempest

USE STICKERS TO

TO CREATE
ENGAGEMENT
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LET YOUR STORIES
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@quinn.tempest

' T-Mobile = 5:55 PM 4 60% @ )

< packagefreeshop

747 168K 426

posts followers following

PACKAGE FREE #

Home Goods Store

We're Package Free and we sell products
that help you reduce waste! @ Open daily

T1lam-7pm
#GIVEASHIT

www.eventbrite.com/e/sustainable-love-
tickets-56001922257

137 Grand Street, Brooklyn, New York

Followed by sustainablychic, sixfootvegan,
juliannaclaase + 20 more

LOW WASTE HOW OUR
WASTE RECYCLING WE RETURN
LIVING IN-STORE SHIP POLICY

Low Waste... Waste Recy... How We Ship Return Policy

Shop Email Directions
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@quinn.tempest

> Dec 31, 2018 - Jan 6, 201¢ Stories Preview

USE A DEDICATED

PLANNING TOOL
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9

FOLLOWERS

OFF THE GRAM
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10

GO DEEPER
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WHAT DOES
YOUR AUDIENCE
CARE ABOUT?

Il B = B B = = =N BN N BN BN

WHAT DOES
YOUR BRAND WHAT MAKES

STAND FOR? YOU
UNIQUE?




