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•  Digital Marketing Strategist 
•  Graphic Designer 
•  Speaker 
•  Color-loving urbanista in Phoenix

I’m Quinn Tempest. 
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MORE THAN    
A PLATFORM  
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"It is so simple as to  
be almost serene."
- Robinson Meyer, The Atlantic 
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PEOPLE LIKE   
INSTAGRAM  



THE DARK SIDE    

OF INSTAGRAM  
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1. MENTAL HEALTH       
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2. ADDICTION        

"Attention is a resource; 
a person has only so 

much of it."
Matthew Crawford,  

Institute for Advanced Studies in Culture  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3. UNREALITY         
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THE POSSIBILITIES  

OF INSTAGRAM 



THE CULTURAL 
GATEKEEPERS  

ARE GONE  



WHAT PEOPLE WANT…   
EXPERIENCES     

INSPIRATION     

ENTERTAINMENT      EDUCATION      

COMMUNITY     

AUTHENTICITY      

STORIES      MEANING      



An interactive experience of your brand  
that is creatively presented  

and strategically planned in order to 
build a relationship with your audience.
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INSTAGRAM WITH INTENTION IS…  



6-STEP STRATEGIC   
FRAMEWORK   
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WHAT DOES  
YOUR BRAND  
STAND FOR?

WHAT DOES  
YOUR AUDIENCE  

CARE ABOUT?

WHAT MAKES  
YOU 

UNIQUE?
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YOUR  
INSTA 
ETHOS    



Source: Google
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We reinterpret textile heritage into prints that tell 
stories of where and why they are made.

INSPIRE      



Source: Google
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I help small biz owners and entrepreneurs bring 
their unique purpose to life online.v

EDUCATE    



Source: Google
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The #communityovercompetition mvmt—a network of 75K 
creativepreneurs with 430+ global monthly meetups.v

CONNECT      



WHAT IS YOUR PRIMARY GOAL?    

BRAND AWARENESS    

LEAD GENERATION    

INFLUENCE     RECRUITMENT     

PRODUCT SALES   

THOUGHT LEADERSHIP     

INCREASED LOYALTY      BUILD COMMUNITY      
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Two-thirds of profile visits 
to businesses come from 
people who aren’t following 
that business

67%

Source: Instagram

MAKE AN IMPRESSION    
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• Color palette 
• Look / feel / vibe  
• Editing style / filters 
• Depth and white space 
• Grid placement 

CREATE A VISUAL STRATEGY    
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GRID MAKEOVER   
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so, tell us…

WHAT SHOULD  
WE POST?  
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COMMON CONTENT TOPICS   

"Day in the life"   

Team profiles   

How to’s + lessons  

Lifestyle photos   

Event recaps / capture   

Blog repurposing   

  Product or  
service highlights    

Behind-the-scenes    Giveaways / contests   

Company announcements  

Customer feedback   

Takeovers   

User-generated content  

@quinn.tempest



A

Timeless 
Evergreen 

Curated for  
discovery

FEED    
In-the-moment 

Authentic 
Highly engaging

STORIES    VS.   

Source: Instagram
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• Hashtag libraries 
• Visual grid planner 
• Media library 
• Filters / labels to tag content 
• Team collaboration 
• Curation tools 
• Analytics

DEDICATED TOOLS    
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Wellness
Movement

Local Community
Mindfulness

Empowerment

CREATE HASHTAG SETS     
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#wearethecreativeeconomy 
(COMMUNITY)

#womanpreneur 
(NICHE)

#bschool 
(BRANDED)

#entrepreneur 

DON’T BE GENERIC   
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LET YOUR STORIES   
BE DISCOVERED  



FOLLOWER GROWTH     

2,000 followers  
in 2 months
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ENGAGEMENT IS   
THE CURRENCY   

OF INSTAGRAM   
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Implement strategies that help 
you nurture the relationships 
you’ve built OFF the platform

INTEGRATE     
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CONTENT BRIDGES…   
WEBINARS   

E-BOOKS + GUIDES  

PREMIUM CONTENT      CHECKLISTS   

FREE TRAININGS  

GIVEAWAYS   

CHECKLISTS + TOOLS   DISCOUNTS   
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Dive into your analytics to 
show your ROI and tweak 
your strategy

INTERPRET        
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An interactive experience of your brand  
that is creatively presented  

and strategically planned in order to 
build a relationship with your audience.
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INSTAGRAM WITH INTENTION IS…  



WHAT DOES  
YOUR BRAND  
STAND FOR?

WHAT DOES  
YOUR AUDIENCE  

CARE ABOUT?

WHAT MAKES  
YOU 

UNIQUE?
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YOUR  
INSTA 
ETHOS    



@quinn.tempest

INSTAGRAM  
with Intention



@quinn.tempest
hello@quinntempest.com

DOWNLOAD  
THE SLIDES     

bit.ly/insta-mckinley


